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Introduction 

Packaging evolution. The first artificial packaging appeared when a reasonable 

person first needed to stock up on food. These were the most "natural" items of 

storage created by nature: leaves, tree bark, animal skins. Later, with the advent of 

the potter's wheel, ceramic packaging appeared, on which, by the way, for the first 

time they began to apply works of art or simply images of the product contained in 

it. In ancient Rome, the first barrels appeared as containers, which simplified the 

movement of many different products at once. 
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Nicolas Aypert, a French inventor of the early 19th century, first introduced the 

world to a new way of packaging a product - canning in glass containers. The canning 

process surpassed all other methods of storing food, because the quality and 

freshness of the product was preserved for much longer in glass packaging without 

access to air, a natural oxidizer. 

Peter Durand, a British inventor of the same 19th century, proposed canning food in 

cans. This was a new step in the development of packaging. A tin can, in comparison 

with a glass one, was stronger and lighter, which simplified transportation and 

increased the safety of products. The tin can is more difficult to break. 

At the beginning of the 20th century, the first plastic packaging appeared, but their 

first mass use began only during the Second World War. Food, medicine and 

weapons had to be packed so that they would not be damaged during transportation 

both in the heat and in the pouring rain, with all this, a person should always be able 

to get these things at any time without attaching to this special effort. After the war, 

plastic packaging found its way into civilian sectors. 

 

Main Part 

Today we use the well-known Tetra pak packaging technology. Multilayer packaging, 

which includes all the advantages and excludes all the disadvantages of the previous 

types of packaging. It is lightweight, compact, durable and suitable for any product, 

it can be opened and closed quickly. More than 170 countries around the world use 

this technology for their products. 

1. Outer layer of polyethylene 

2. Cardboard (shape and strength) 

3. The bonding layer of polyethylene 

4. Aluminum (protection from the sun, oxygen and 

the penetration of odors) 

5. Polyethylene bonding layer 

6. Inner layer of polyethylene (special polyethylene 

for contact with the product) 

But there is no edge to perfection. The development 

of new, more efficient packaging is already 

underway, designed not only to preserve the 

effectiveness of Tetra Pak, but also to take care of our 

nature. The modern trend "Climate change" and 

environmental protection have done their job and 

now organic "natural" packaging is being produced. Their vocation will be to reduce 

the amount of garbage and save the already polluted planet. 
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Design 

The packaging of any product is the main communication medium of the brand, and 

the success of the product on the market largely depends on the extent to which its 

appearance matches the content. 

You can create a product of excellent quality, you can clarify that there are no 

chemical additives in it, that after consumption, wings grow and life, so to speak, 

begins to bubble up. It doesn't sound bad, but it will all be useless if your product 

has a boring, unattractive appearance. 

Also, the packaging design is: 

• An effective tool for increasing sales; 

• A means of increasing competitiveness in the consumer goods market; 

• An important element of the marketing promotion strategy. 

Design is a tool that can be used to draw consumers' attention to products and 

increase sales. Packaging design helps to present the product in the most attractive 

light. High-quality packaging design helps to understand what the product is 

intended for, how to use it and, most importantly, makes you want to buy it. 

- The color of the package is the most important element that should instantly grab 

my attention and distinguish the product from its counterparts - the first contact. 

- The font of the text on the package is an equally important element for the 

perception of the human eye after color, highlighting and giving basic information 

about the product - the second contact. 

- The form of packaging is a tactile element of the product, communication with the 

product and building its image. 

Of course, there are other elements, such as the image, the shape of the texture of 

the packaging, etc., but these are secondary. 

It will be much more difficult to get lost in a hypermarket among other products of 

the same type with a unique shape. If you think about it, then most of the goods have 

a rectangular shape, based on this, it can be assumed that if you make the packaging 

of the same product olive-shaped or drop-shaped, then this will instantly attract 

everyone's eyes. Even cutting off the corners of the rectangle will create contrast and 

attract attention. 

The process of creating new packaging is a joint creative work of designers and 

designers, which requires knowledge, experience and high qualifications. Achieving 

maximum efficiency of packaging is possible only with a harmonious combination 

of its shape and design. 

Like all three-dimensional objects, every packaging has its own unique shape that 

affects us and the space around us. You can describe packaging as a matter of 

logistics, how convenient it is to use it, and how convenient it is for the customer. 

And sometimes - her own influence on a person and space. 
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The concept of beauty, the principle of beauty, was studied in Ancient Greece on 

three-dimensional objects, which later formed a new branch of science - Aesthetics. 

The Greeks saw the Universe as a constant variety of all sorts of elements that 

continuously conflict and function with each other. 

The situation is exactly the same with packaging forms. When we see them, we see 

not just a form, but a certain familiar image of something else, something beautiful, 

something with which we are gladly ready to touch and see. This is communication 

of packaging with our imagination, desires. A perfect example is the glass bottle of 

Coca-Cola, which is shaped like a girl's waist and hips. Forms pass into images, 

images pass into consciousness and from there a form is born again. 

 

References 

1. Isakova M. IMKONIYATI CHEKLANGAN BOLALAR SAN’AT MAKTABLARIDA 

BADIIY TA’LIMNI RIVOJLANTIRISH TAMOYILLARI //Камолиддин Беҳзод 

номидаги Миллий рассомлик ва дизайн институти АХБОРОТНОМАСИ 

илмий-амалий журнали. – 2021. – Т. 5. – №. 03. – С. 98-101. 

2. Mukaddas I. et al. Creating an Architectural Environment for Unemployed People 

with Disabilities in Uzbekistan //Design Engineering. – 2021. – С. 12165-12172. 

3. Makhmudova M., Makhmudova M. THE ROLE OF RESTORATION AND 

SCIENTISTS IN THE PRESERVATION OF ARCHITECTURAL MONUMENTS OF 

THE TEMURID PERIOD //SOCIETY. INTEGRATION. EDUCATION. 

Proceedings of the International Scientific Conference. – 2021. – Т. 4. – С. 575-

587. 

4. Malika  Makhmudova. RESTORATION  OF  MONUMENTS  OF  UZBEKISTAN 

ARCHITECTURE. Look to the past. 2021, vol. 4, issue 6, pp.53-59 

5. Akhunova N. K. K. Possibilities of using virtual reality technologies in education 

//Asian Journal of Multidimensional Research (AJMR). – 2021. – Т. 10. – №. 3. 

– С. 549-555. 

6. Badirovna I. M. The specificities of creating and developing modern campuses. – 

2021. 

7. Mannopova N., Mannapov A. Influence of “Thematic Parks” to the development of 

tourism in Uzbekistan //ASIAN JOURNAL OF MULTIDIMENSIONAL 

RESEARCH. – 2021. – Т. 10. – №. 4. – С. 696-704. 

8. Mannopova N. R., Kamolkhodjaeva M. B. Features of designing interiors of 

restaurant establishments //ASIAN JOURNAL OF MULTIDIMENSIONAL 

RESEARCH. – 2021. – Т. 10. – №. 4. – С. 711-715. 

9. Marufovich M. Y. Some Features Of The Connection Between The Interior And The 

Environment //International Journal of Progressive Sciences and Technologies. – 

2021. – Т. 26. – №. 1. – С. 97-101. 



                                        
                                                                             ISSN: 2776-0995 Volume 2, Issue 11, Nov, 2021 

 

 
 

 

90 
 

10. Makhmudova M. T. Features of a country house in hot countries //ACADEMICIA: 

An International Multidisciplinary Research Journal. – 2021. – Т. 11. – №. 3. – С. 

2167-2173. 

11. Makhmudova M. T. A masterpiece of the avant-garde era in Russia-melnikov's 

house //ASIAN JOURNAL OF MULTIDIMENSIONAL RESEARCH. – 2021. – Т. 

10. – №. 4. – С. 642-647. 

12. Takhirovna M. M. ART NOUVEAU MASTERPIECE-RYABUSHINSKY MANSION 

//ResearchJet Journal of Analysis and Inventions. – 2021. – Т. 2. – №. 05. – С. 

133-139. 

13. Sh, Saipova D. "Modern museums cultural heritage for future youth." ASIAN 

JOURNAL OF MULTIDIMENSIONAL RESEARCH 10.4 (2021): 733-737. 

14. Tursunova S. F. Light in the modern world //ASIAN JOURNAL OF 

MULTIDIMENSIONAL RESEARCH. – 2021. – Т. 10. – №. 4. – С. 750-756. 

15. Roziqberdiev M. I. The time has come to move from stereotypes to creativity: In 

the example of mosques //Asian Journal of Multidimensional Research (AJMR). 

– 2021. – Т. 10. – №. 3. – С. 564-571. 

16. Latifovich T. A. Large-span structures and architectural form //ACADEMICIA: AN 

INTERNATIONAL MULTIDISCIPLINARY RESEARCH JOURNAL. – 2021. – Т. 

11. – №. 1. – С. 397-401. 

17. Tursunova, Sh F. "HISTORY OF ADVERTISING IN UZBEKISTAN." International 

Engineering Journal For Research & Development 5.9 (2020): 10-10. 

18. Sultanova,  Muhayyo.  "Use  of  Cultural  Plants  in  Desert  Cities  in  Creating  the 

Landscape   of   Recreation   Zones   in   Uzbekistan."   International   Journal   on 

Orange Technologies, vol. 2, no. 10, 20 Oct. 2020, pp. 102-104, doi: 10.31149 / 

ijot.v2i10.738. 

19. Razikberdiev, M. I. (2020). Southern mesopotamia in the first half of the 3rd 

millennium bc. Asian Journal of Multidimensional Research (AJMR), 9(5), 211-

216. 

20. MANNAPOVA N. R. et al. Organization And Basic Requirements For Restaurant 

Design Interior //International Journal of Innovations in Engineering Research 

and Technology. – 2020. – Т. 7. – №. 05. – С. 5-12. 

21. Mukaddas  Isakova.(2020).Influence  Of  Colors  On  Children's  Mentality  In 

Children's Institutions, Research And Analysis Of Psychologists And Designers. 

International Journal of Scientific & Technology Research, 9(2), 5549-5551. 

22. Nazokatkhon A. INNOVATIVE TECHNOLOGIES TO REDUCE CLIMATIC 

EFFECTS IN HOT AND DRY CLIMATIC TERRITORIES //Архитектурада 

инновациялар журнали. – 2020. – Т. 1. – №. 1. 

23. Makhmudova M., Makhmudova M. ISLAMIC STYLE IN LANDSCAPE DESIGN 

ON THE EXAMPLE OF ANCIENT GARDENS OF THE TEMURID PERIOD 



                                        
                                                                             ISSN: 2776-0995 Volume 2, Issue 11, Nov, 2021 

 

 
 

 

91 
 

//SOCIETY. INTEGRATION. EDUCATION. Proceedings of the International 

Scientific Conference. – 2020. – Т. 5. – С. 706-718. 

24. “THE ROLE OF FURNITURE IN THE FORMATION OF THE RESTAURANT’S 

INTERIOR`”. 2020. International Engineering Journal For Research & 

Development 5 (9):5. https://doi.org/10.17605/OSF.IO/2PDTC. 

25. Makhmudova, М. Т., Makhmudova, М. M. (2018). Formation of the Restoration 

School in Uzbekistan and its Role in Preservation of Architectural Heritage. 

Interational scientific conference “SOCIETY, INTEGRATION, EDUCATION", 

Latvia. 

26. Makhmudova M., Jumaniyazova D., Abdullahodjaev  G.  The  Landscape  Design  

of the Art  Nouveau  Style  //SOCIETY.  INTEGRATION. EDUCATION.  

Proceedings  of  the  International Scientific  Conference. –2015. –Т.  2. –С.  391-

400. 

27. КАСЫМОВ О. С. МОСТ ДВУХ БЕРЕГОВ //Поколение будущего: взгляд 

молодых ученых. – 2016. – С. 34-37. 

28. Kasimov O. S. Formation of Landscape Design in Japan //European Journal of 

Business and Social Sciences. – 2018. – Т. 6. – №. 12. – С. 30-35. 

29. Saipova D. S. et al. Problems and Solutions in Studying the Modern Design of 

Museum Interiors //JournalNX. – С. 241-245. 

30. Isakova M. B., Olimova F. J. Principles of formation of children's rehabilitation 

centers in Uzbekistan //ASIAN JOURNAL OF MULTIDIMENSIONAL 

RESEARCH. – 2021. – Т. 10. – №. 5. – С. 620-626. 

31. Исакова М. Б. ФОРМИРОВАНИЕ ПРИНЦИПОВ ЦВЕТОВОГО РЕШЕНИЯ 

ИНТЕРЬЕРОВ ГОСТИНИЧНО-МУЗЕЙНЫХ КОМПЛЕКСОВ //Архитектура 

и архитектурная среда: вопросы исторического и современного развития. – 

2020. – С. 209-212. 

32. Мансуров Я. Проектирование как стадии творчества //Общество и 

инновации. – 2021. – Т. 2. – №. 5. – С. 184-188. 

33. Султанова М. Inson psixologiyasiga arxitektura dizayni va undagi hajmlarning 

ta’siri //Общество и инновации. – 2021. – Т. 2. – №. 5. – С. 177-183. 

34. Isakova M. IMKONIYATI CHEKLANGAN BOLALAR SAN’AT MAKTABLARIDA 

BADIIY TA’LIMNI RIVOJLANTIRISH TAMOYILLARI //Камолиддин Беҳзод 

номидаги Миллий рассомлик ва дизайн институти АХБОРОТНОМАСИ 

илмий-амалий журнали. – 2021. – Т. 5. – №. 03. – С. 98-101. 

 

 

 

 


